MADHUMITA KRISHNAN
New York NY, Chicago IL « kmadhumita@gmail.com « (630) 885-6615 + PORTFOLIO

PROFILE

Product Designer with a background in brand strategy and architecture, bringing 3+ years of experience translating research insights into
human-centered product decisions that drive measurable outcomes. Applies systems thinking, interaction and visual design, and
Al-assisted prototyping (Claude Design, Claude Code, Figma) to balance customer needs, technical constraints, and business goals.

FREELANCE PROJECTS

PRODUCT DESIGNER New York, NY & Chicago, IL

Driftwood 2026

e Translated consumer feedback into product positioning that the founder used to win 3 new clients, then designed and shipped a website
around it in 18 hours

Pratu’s Kitchen Launching in 2026
e Designing the end-to-end service experience for a fitness creator's vegetarian food brand — journey mapping, service blueprint, visual
direction, and front-end build in collaboration with a back-end developer to ship a fast, easy-to-shop site

Spotify - Case Study 2026
e Uncovered why 34 users avoided Spotify's new product expansion and designed the experience so all 11 tested participants preferred it

Stack - Personal Project 2026
e Explored subscription churn in budgeting apps, then designed Figma prototypes for pre-purchase decision support
e Improved SUS from 55 to 81 through iterative design and rounds of moderated usability testing

EXPERIENCE
UNLOCK HEALTH Chicago, IL
Strategist 2025-2026

e Led messaging and launch strategy for $30M proton therapy system in a HIPAA-regulated space, designing physician surveys and
translating qualitative and quantitative insights into a strategic messaging framework that drove 15% increase in website traffic

e Audited 4 major Bay Area health systems to identify creative whitespace, shaping John Muir Health's $400K+ bridge campaign and
creative strategy that drove 15M+ impressions across 8 channels while outperforming blended CTR benchmarks by over 17%

e Led campaign strategy for $150k+ Thyme Care upcoming B2C campaign, refining audience segmentation using Resonate Al and
Consumer Compass insights, developing the creative brief, and aligning cross-functional partners on multi-channel execution across
OOH, social, programmatic, SEM, and pharmacy touchpoints; set up early KPI tracking that captured 21 prospective patient inquiry calls,
providing actionable insights to inform ongoing audience engagement

e Synthesized three years of quantitative consumer research with Consumer Compass to identify attitudinal trends among returning
pediatric hospital parents, informing messaging strategy that contributed to $200K+ in new business growth

BMF MEDIA Miami, FL

New Business Strategist 2025-2025

e Developed 2 comprehensive experiential concepts for the South Portico and South Lawn at the White House, featuring 2 narrative-driven
guest journeys, 5 integrated brand activation zones, and cohesive experiential systems from concept through visualization with final
social media series coverage generating an average engagement rate of 14.7%

e Created an integrated brand experience strategy for Red Bull’s Red Bull Symphonic NYC premiere featuring Asake at Kings Theatre,
defining target audience, KPI frameworks, and 3-phase engagement model spanning influencer partnerships, community integration, VIP
programming, and immersive brand activations

e Co-developed $600K+ multi-market relaunch pitch for Looney Tunes with 3-year campaign roadmap, messaging architecture, and
cross-channel activation strategy

TEAM ENTERPRISES Miami, FL

Brand Strategist 2023- 2025

e Developed and executed nationwide reopening campaigns for 80+ Floor and Decor locations; utilized Quid Al analytics to tailor tactical
marketing strategy with local consumer research, resulting in 20% increase in event foot traffic compared to 2024

e | ed content strategy, consumer insights, and execution for City National Bank(CNB) x Orlando Magic community outreach partnership,
writing creative briefs, managing aligning stakeholders, and ensuring compliance with legal to highlight 30+ local businesses year round

e Analyzed and presented Meta and LinkedIn metrics to evaluate evergreen and quarterly campaign performance for CNB x Orlando
Magic, generating data-driven reports for platform-specific digital strategy, increasing content engagement by 35% Q/Q

e [ ed 10 competitive brand and consumer analyses for Aston Martin's DBX 707, auditing ultra-luxury SUV competitors and synthesizing
audience, sentiment, influencer, and media insights into strategic workshops that informed a 2025 omnichannel campaign

e Presented consumer research and problem definitions to C-suite and cross-functional teams for 7+ clients like Nestlé and Target

EDUCATION

UNIVERSITY OF MICHIGAN, Taubman School of Architecture & Urban Planning Ann Arbor, MI
Degree: B.S. Architecture, GPA 3.4/4.0

Honors: University of Michigan Half Tuition Scholarship, Schidecker Scholarship for Ambitious Speech Legacies

Involvement: Founder of UMich Jumproping Team, Personal Tutor for students K-12 with diverse learning styles (ADHD, Autism)

LANGUAGES AND INTERESTS
Languages: Proficiency in English, Spanish, Tamil, Hindi
Interests: Calisthenics, Children's Education, Painting, Pottery, Learning Languages, Jumproping, Indian Classical Singer
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